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Line of Sight Depiction of Strategic Planning
DOC Mission
The Department of Commerce creates conditions for economic
growth and opportunity by promoting innovation, entrepreneurship,
competitiveness, and stewardship
DOC Goals
Provide the information Foster science and OnEZﬁglgee’ {)hrgtggtr,tﬁr;d ACQ:%/ ?ng?%nelﬁgr?{] e
and tools to maximize technological leadership resources to promote excellence
U.S. competitiveness by protecting intellectual environmental
and enable economic property, enhancing stewardship
growth for American technical standards, and
industries, workers, and advancing
consumers measurement science
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. Enhance economic growth for all - .
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ITA's and S —
Program
Unit’s ITA Vision Foster economic growth and prosperity through global trade
Strategies.
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Create prosperity by strengthening the competitiveness of U.S. industry,
promoting trade and investment, and ensuring fair trade and compliance with
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